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Camp is a place
where children can
laugh, run, climb,
swim, dance. ..
and sit at desks
taking tests?

Camper Passports

Distribution of Beads

Of course, a child sitting at a desk
taking a test is not exactly the picture

of camp fun. But with increasing
pressure to evaluate your programs, this
scenario may seem inevitable. In fact,
written surveys are probably the most
frequently turned to method of collecting

data on programmatic success.

interactive Game Shows

Writing Letters




Getting campers to convey this informa-

2003 America’s Camp CAMPER Survey

tion verbally through interviews or focus
K " d . Thanks for taking this survey! Your answers will help America's Camp be the best it can be. © And don't womy — e o
groups can be tume-consuming and requires wrang answers.

someone to record what they say. A simpler, Please circle the statement that best matches how YOU feel.
yet very effective way to collect the informa-
tion you want is to have campers write a letter
to someone (i.e., a prospective camper or the je Tt Cht o Cump Wt =4 o3 bt sood Okay Good Bult

The Daily Activities were . . . Not Good Okay Good ==
* * % * XX =z =

* % * k¥
i .Thi  the sharing of
camp dlre_Ct(?r) Thl‘s allo?vs for 80 The Special Guests were . . Not Good Okay Good Gt
such details in a child-friendly format. * ** * KX ssxe
Be sure to guide your campers in their The Campers in My Bunk were ... | Not Good Okay Good =
===
writing. Instruct them to convey what they
. v The Counselors in My Bunk were . Not Good Okay Good Gr==
learned during the session or how they have * x %k sass

changed because of camp. That way you can The Other Staff Members at Camp were ... | Not Good Okay Good Graxt
. * * ¥ X% ===
ensure that they are sharing outcome-related

information. You might even consider start- Sy Compral s 1| <= Nox Goond ey a00d s
ing sentences that the.y have to com‘plete like, e R SRS S T S Oy —
“At camp, the most important thing that I i rx g ke -
idn’ as: The Food was ... |  Not Good Oka Good Great
learned that I didn’t know before was: e Food was ot G obey Good St

»

Please let us know which of these activities we should do again.
Surveys, Surveys, Surveys

Al though thete may be drawbadks o adiaiie Opening Campfire ODolt Agafn O Don't Do It Agafn O Not Sure
. , 2 . Harry Potter Games 0O Do It Again 0O Don't Do It Again O Not Sure
lStermg SurveY? durmg your Can“lp session, Nature Hike O Do It Again O Don't Do It Again O Not Sure
there are definite benefits to havmg SUryey Norman Rackwell Museum O Do It Again O Don't Do It Again 0O Not Sure
data. Asking parents to complete a survey Basketbal Hall of Fame 0 Do It Again 0 Don't Do It Again O Not Sure ;
after some time has passed since their chil- American |dol 0 Do It Again 0O Don't Do It Again O Not Sure
dren returned home from camp is a great College Day O Do It Again 0O Don't Do It Again O Not Sure |
way to determine whether your program had MTV Nignt 0 Do it Again 0 Don't Do It Again 0O Not Sure |

any lasting impact. They can assess through

observation whether their children’s attitudes Tohman el on plen e AN et

. . . . H h time do yo Il d | tivities? oM O L
and behaviors have improve d since atten dmg low much ti you want to spend in regular activities ore ess 0O Same
3 i n How many field trips di t to take? O More (=]
camp. Similarly, if your camp has a partner- i s Rl i b i e 2 Bt e
How much rest time in the bunk do you want? O More O Less [ Same

ship with a school or after-school program,
you could survey staff members at affiliated
sites to determine if they have observed any

Please circle the statement that best matches how YOU feel.

L At America’s Camp, | felt very supported by the staff. Not True Sort of True Very True
change in your campers. * g xx XK K
ini 3 At America's Camp, | tried things I'd never tried before. Not True Sort of True Very True
Lastly, administering a survey to your SR 9 Bl . o G
campers can be very worthwhile. Yet, devel- At America's Camp, | learned new things. | Not True Sort of True Very True
; ; * * % A KK
oping a survey that can be easily understood .
2 5 At America's Camp, | had fun. Not True Sort of True Very True
and completed by children can be quite * ok kK
: ati At America's Camp. | made new friends. Not True Sort of True Very True
challenging. So when creating your own P . o S
camper survey, be mindful of the W.E.L.L. At America's Camp, | felt comfortable sharing my feelings. Not True Sort of True Viry*Tme
3 y s * * % *
elements: Word-choice, Environment, Lay- — -
At America’s Camp, | felt like 1 belonged. Not True Sort of True Very True
out, and Length. * * % Kk
A E: 1 would like to come back to America’s Camp. Not True Sort of True Very True
® Word-Choice: If the questions 2 * > FAA
included on the survey confuse I would recommend America's Camp to a friend. Not True Sort of True Very True
* * % kK

your campers, you will not get

the valid data you are seeking. Be

sure to use age-appropriate words.
Furthermore, consider using pop-
culture terminology to make the survey
questions more conversational and
therefore less intimidating.

What was your favorite part of camp?

What would you change about camp?

What could America’s Camp do to improve your experience?

In the space below, please describe what America's Camp means to you.

¢ Environment: Try to create a physical What was your BUNK NUMBER?
@ 2 G e
cn lronn;]entdto adm“fl_lStler YO.;.II' d Did you ever visit Buddy Central? OYes ONo
SHEVEYS (L CORSDOTIEELSICETcidn Was this your first summer at America’s Camp? OYes ONo

institutional. Basically, use a space that : , :
) i A N Thank you for taking the time to complete this survey!
is as camp-like as possible. And don’t .
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forget, environment is affected by
tone, so set a positive one. Make sure
your campers understand that you are
surveying them to learn what they like
about camp and what might improve
the experience for them. Bottom line
— if they feel comfortable in their
environment, they will likely feel
comfortable answering your questions.

Layout: If a survey looks unappealing,
your campers will be turned-off by it
before they even start answering the
questions. Use child-friendly fonts; make
sure it’s clear where the respondents
should supply their answers; and pay
particular attention to spacing.

® Length: Since a multi-page survey can
intimidate even adults, try to keep your
camper survey to one page (front-and-
back, if necessary). Additionally, make
sure it doesn’t take longer than ten-to-
fifteen minutes to complete. Otherwise,
you will likely lose your campers’
attention and decrease the likelihood
that they will have thought through
every answer.

When deciding on which questions to
include, always ask yourself what the results
will tell you once the data is compiled. Aim
to include only those questions that will
vield the most pertinent data. If necessary,
brainstorm a list of potential questions and
then weed them down accordingly.

Children attend camp for many reasons
— likely none of those reasons include the
opportunity to take tests. So minimize the
degree to which your data collection inter-
feres with your regular program. As the afore-
mentioned examples demonstrate, there are
many ways you can collect meaningful data as
part of your daily operations. Apply the same
creativity you use in program development to
your data collection strategies, and you will
be well on your way.m

Laurel Molloy provides training and techni-
cal assistance to enable nonprofits nationwide
to develop and implement plans to measure
their program outcomes. She has over ten
years of hands-on experience working at day
and resident camps and a master’s in public
administration from New York University. For
more information or assistance developing your
own data collection plan, contact the author at
laurelmolloy@yahoo.com.
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The leak ic eacy to find ... the watranty tecord may not be!

® Docigned Especially for Campe L

m ana Mngnl ® Track Building
& Utility Maintenance )
Onaneacyfo-uee (D Keep Equibment Inventory
(719) 5917307 L%%%‘;’ff
EMAIL info@callippe.com System

WEB www.callippe.com

Call or E-mail Today For Your
FREE 16 PAGE
CATALOG ON OUR

*TIPIS *
* PLATFORM WALL TENTS
* SCOUT TENTS
Satisfaction Guaranteed
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P.O. Box 32-AC

Phone 1-800-487-2684
www.pantherlodges.com
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- Why manage up to
40 separate bottles of
sunscreen every day?

sctive ($.07 per application)
aving Pump Dispensers
Consent Form Template
‘Spectrum (UVA/UVB) Protection
of and Hypoallergenic
ing & Greaseless
‘Free, Bonding Base™ Formula

Sunscreen
by the

GALLON!

Free Sun Safety Reports for Camping Professionals:
Visit www.rmsunscreen.com and click on “Reports”
ROCKY Call Toll Free 1-888-356-8899
MOUNTAIN
SUNSCREEN Rocky MOUNTAIN SUNSCREEN
b Qi 14700 W. 66th Place, #7 Arvada, Colorado 80004
PHONE: 303-940-9803 * FAX: 303-940-9809 » WEB SITE: www.rmsunscreen.com
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